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Western Banking
Helping community bankers and banks succeed

Western Banking, now in its 10th year, is the only regional magazine serving 
community bankers throughout all 13 Western states.

Led by Editor-in-Chief Bill Poquette, with more than 35 years of experience 
covering the financial industry, Western Banking provides bank decision-
makers with the information they need to help them and their banks succeed.

Western Banking covers all the key topics important to community bankers, 
plus the regional coverage they depend on.

management operations

banker interviewscustomer relationships
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technology

trends

national/regional events

commentary

economic/regulatory issuescommunity involvement
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Western Banking
2010 Editorial Calendar

Issue Focus Event Coverage

January/February

Ad Closing: December 11
Ad Material: December 18

Funds Management: 
Deposit gathering strategies, 
rewards programs, other 
liquidity options

March/April

Ad Closing: February 11
Ad Material: February 18

Risk Management: 
Credit risk, interest rate risk, 
liability risk, security risk

ABA National Conference  
for Community Bankers

California Bankers Association 
Annual Convention

May/June

Ad Closing: April 13
Ad Material: April 20

Core Systems: 
What to look for, what’s new

ICBA National Convention  
& Techworld

Washington Bankers Association 
Bankers Convention

Oregon Bankers Association 
105th Anniversary Convention

July/August

Ad Closing: June 11
Ad Material: June 18

Mobile Banking: 
Latest trends and resources in 
banking on the go

3-State Bankers Conference 
(Colorado, Montana, Wyoming)

September/October

Ad Closing: August 12
Ad Material: August 19

Compliance: 
CRA, BSA/AML, RESPA

November/December

Ad Closing: October 13
Ad Material: October 20

Agriculture: 
Trends, lending, technology, 
hedging In Each Issue:

Perspectives
Consider This
Innovations
Upward Mobility
Strategic Plans
Regulatory Roundtable
Trend Lines
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Western Banking is the only magazine 
dedicated exclusively to serving community 
banks throughout all Western states, covering 
Alaska, Arizona, Colorado, Hawaii, Idaho, 
Montana, Nevada, New Mexico, Oregon, 
Utah, Washington, Wyoming — and 
California, the second-largest state banking 
market in number of total offices.

These states contain approximately 1,000 
banks and savings institutions with more  
than 15,000 branches. 

Western Banking’s circulation of 5,100 
covers all the main offices of banks in the 
Western region — with no waste circulation to 
personnel without buying influence.

Western Banking
Covering the community banking  
market throughout the West
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 Number of Institutions*
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*Source: FDIC

 President or CEO
 Chairman or Vice Chairman
 CFO, COO, EVP or other officer
 VP, Dept. Director or Manager
 Other Management Titles

25%

37%

5%

4%29%

Western Banking 
Readership by Job Title

Circulation:
5,100
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Ad Sizes
Rates/Frequency

1× 3× 6×

Full Page $1,825 $1,675 $1,460

2/3 Page $1,460 $1,340 $1,165

1/2 Page $1,190 $1,095 $950

1/3 Page $910 $840 $730

1/4 Page $825 $760 $660

1/6 Page $640 $590 $510

Special Positions 1× 6×

Inside Front Cover $2,100 $1,680

Inside Back Cover $2,005 $1,610

Back Cover $2,190 $1,750

Color Rates

Black plus one color $250

Four-color process $800

date for a scheduled insertion, copy 
and/or material from a previous issue 
will run.

Material Submission
Tara Bowman
Advertising Material Coordinator
Western Banking
5115 Roe Blvd., Ste. 200
Shawnee Mission, KS 66205-2368
tbowman@banknews.com

Print Specifications
Trim Size: 8-1/8" × 10-7/8"
Bleed Size: 8-3/8" × 11-1/8"
 
Digital Ad Materials
Acceptable Platform/Software
Print-ready, high-resolution PDF 
files are preferred. Adobe Illustrator 
EPS files or EPS files exported from 
a page-layout application also are 
acceptable. All fonts and graphics 
must be outlined or embedded. 
Flattened files from Photoshop or 
other image-editing software are 
also accepted. These files should be 
300 dpi and saved in TIFF or EPS 
format as CMYK (not RGB or Lab 
color). B&W files should be saved as 
Grayscale, not RGB. Line art should 
be saved as 1200 dpi Bitmap TIFF.

Ad Proof
Proofs are requested. If we do not 
have a proof to match against,  
we cannot guarantee content or  
color accuracy. 

Change of Copy
When change of copy is not received 
by the publisher by the material due 

Print Ad Rates

Full Page
with Bleed

8-3/8 × 11-1/8

Full Page
Live Area
7 × 10

2⁄3 Page Vert.
4-½ × 10

1⁄3 
Page  
Vert.
2-1⁄8 
× 10

Half Page 
Vert.

4-½ × 7-½

1⁄6 Page Horiz.
4-½ × 2-½

1⁄4 Page Horiz.
7 × 2-1⁄8

1⁄6 
Page  
Vert.
2-1⁄8 
× 5

Half Page Horiz.
7 × 5

Half Page Spread
15-3⁄8 × 5

1⁄3 Page 
Square

4-½ × 5
1⁄4 Page 
Square

4-½ × 3-¾

Ad Sizes

Advertising
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Cross-Media Marketing
Studies have shown that marketing 
campaigns that use cross-media 
platforms increase lead-generation 
by more than 25 percent. And 
BankNews Media offers a full range 
of print, online and digital marketing 
opportunities — all designed to help 
companies maximize their marketing 
efforts to reach community bank 
decision-makers throughout the 
Western and Central states . . . and 
the nation.

Print
BankNews, also published by 
BankNews Media, has served 
community banks in the Central states 
for more than a century, and continues 
to be the only regional magazine 
targeted specifically to America's 
heartland — home to some 50 percent 
of the country's community banks.

BankNews Media also publishes 
several state banking magazines, 
including California Banker, 
Florida Banking, Illinois Banker 
and Virginia Banking. And it is the 
exclusive advertising representative 
for Texas Banking.

BankNews Mid-Week, published 50 
times a year, is the only newsletter 
directed at bank executives 
throughout the Central states.

Online
BankNews Media also offers 

sponsorship and advertising 
opportunities on its websites and 
blogs including WesternBanking.net, 
CommunityBankingToday.com, 
GreenBankingemagazine.com and 
BankersBuyersGuide.net, which 
features more than 100 categories of 
products and services. 

Digital
Community Banking e-Digest, 
published 24 times a year, is 
distributed to more than 10,000 bank 
professionals nationwide. Sponsorship 
and advertising opportunities are 
available on a regional or national 
basis. Plus, the Community Banking 
e-Digest Special  Edition allows 
marketers to deliver a custom 
electronic newsletter to promote new 
products or upcoming events.

Green Banking emagazine is a 
quarterly electronic publication 
with a circulation of 10,000 bank 
professionals nationwide. Green 
Banking covers the "greening" of 
the banking industry, including new 
products and services designed to 
help banks help the environment.

http://www.westernbanking.net
http://www.communitybankingtoday.com
http://www.greenbankingemagazine.com
http://www.bankersbuyersguide.net
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Agency Commissions
Recognized advertising agencies 
receive 15 percent of gross advertising 
revenue on space, color and position 
premium. No commissions are 
granted for classified advertising. 
Advertising agencies forfeit the 15 
percent on payments not received 
within 30 days of the billing date.

Ad Cancellations
Advertisements cannot be canceled 
after the ad closing date, as published 
on the editorial calendar. 

Short-rate Protection
Advertisers that fail to fulfill a 
frequency contract will be billed for the 
difference to reflect the actual rate  
that is earned. For example, an 
advertiser that enters into an agreement 
for a six-time contract but places only 
four insertions will be billed at the 
three-time rate for all insertions.

Terms of Payment
All invoices are payable within 30 
days of the invoice date. Past-due 
balances are subject to a service charge 
of 2 percent of the bill per month. If 
invoices are not paid within 60 days, 
future insertions will be accepted on 
a prepayment basis until the account 
is current. The advertiser will be 
short-rated or credited if the actual 
space used within a 12-month period 
warrants a different rate than that on 
which the billing has been based.

Sequential Liability
Publisher holds advertiser and/or 
its advertising agency jointly and 
severally liable for payment due the 
publisher. This applies even when a 
sequential liability clause is included 
in the contract, insertion order, etc.

Publishers Protection Clause
The advertiser and advertising 
agency jointly and severally will 
indemnify and hold harmless the 
publisher, its officers, agents and 
employees against expenses or 
losses arising from the publication 
of an advertisement, or delays in 
delivering and/or non-delivery.

Contacts

P.O. Box 29156
Shawnee Mission, KS 66201-9156
Phone: 800-336-1120/913-261-7000
Fax: 913-261-7010

Robb Bertels
National Sales Director
rbertels@westernbanking.net
913-261-7055

Scott Englert
Advertising Account Executive
senglert@westernbanking.net
913-261-7057

Publisher’s Statement

Western Banking

http://www.banknews.com

