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BankNews, which traces its history to 1901, offers the industry’s 
most comprehensive and targeted coverage of the financial services 
industry, ranging from rural and small-town community banks, 
to community credit unions and billion dollar banks in urban and 
outlying communities.

Market Leader

Banking Industry’s Information 
Source for More Than a Century

Years of Leadership112

http://www.banknewsmediasolutions.com


Published by BankNewsMediaSolutions.com

BankNews, offered in print and digital editions, is the leading 
independent magazine serving more than 7,000 community banks, 
thrifts, savings institutions and credit unions. BankNews’ market 
coverage is enhanced by print and electronic newsletters and one 
of the industry’s most dynamic and robust websites. Combined, 
BankNews offers the industry’s most effective means to help you 
meet your marketing goals.

Print Online Digital

Total Market Coverage

Covering the Market With Targeted, 
Integrated Products
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Community banks are the banking industry: 98 percent of all banks 
in the United States are classified as community banks, with assets 
ranging from less than $10 million to $10 billion or more.* According 
to the FDIC, 91 percent of U.S. banks have assets less than $1 billion 
and 34 percent have assets less than $100 million.

57%
Percentage of banks with $100 
million to $1 billion in assets

34%
Percentage of banks with less 
than $100 million in assets

Community Banking Market

The Independent Voice for 
Community Banks Nationwide

*Source: ICBA
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BankNews has a circulation of 12,000 financial executives at banks, 
thrifts and credit unions throughout the country. Readership 
represents all management titles with decision-making authority 
for the wide range of products and services for the banking industry 
— presidents and CEOs; senior corporate officers; vice presidents; 
department managers and directors; and technical titles. 

Reaching Community Bank 
Management Teams

National Circulation

 President or CEO
 Executive Officer
 Senior Vice President/Vice President
 Technical or IT Title
 Department Director or Manager

9%

23%

29%
13%

26%

Readership by Title

 New England
 Atlantic
 North Central

 South Central
 Mountain
 Pacific

Circulation by Region

6%

22%

30%17%

8%

17%
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Each issue of BankNews features articles designed not only to help 
financial institution decision-makers stay up-to-date on today’s most 
important topics, but also to improve their knowledge and skill sets 
for helping their banks and themselves succeed.

54%
Percentage of articles in each 
issue devoted to management, 
compliance, profitability and 
business development

28%
Percentage of articles in each 
issue devoted to technology 
and security

18%
Percentage of articles in each 
issue devoted to marketing, 
HR and related topics

Editorial Coverage

Featuring Informative, 
Helpful Editorial
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Jeff Goble
Columnist
20 years’ experience

Editorial Experience

No. 1 in Editorial Leadership

BankNews has one of the banking industry’s most experienced — and respected — editorial teams.

Bill Poquette
Editor-in-Chief

40 years’ experience

Michael Scheibach
Executive Editor

35 years’ experience

Sharon Smith
Managing Editor

40 years’ experience

Kari English
Senior Editor
8 years’ experience

Alex Peak
Assistant Editor
6 years’ experience
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Editorial Calendar

January 
Theme: High-Performance Banking 
Tech Emphasis: ATM Upgrades
Ad closing date: December 5

February 
Theme: Coping With Compliance 
Tech Emphasis: PIN Debit Networks
BONUS CIRCULATION: Kansas Bankers Association 

Technology Conference; American Bankers 
Association National Conference for 
Community Bankers 

Ad closing date: January 5

March 
Theme: Small Business Strategies 
Tech Emphasis: Credit Analysis Software 
  Education Guide
Ad closing date: February 6

April 
Theme: Human Resources 
Tech Emphasis: Mobile Banking Apps 
Ad closing date: March 5

May 
Theme: Business Development
Tech Emphasis: Branch Automation
BONUS CIRCULATION: California Bankers 

Association Convention; Texas Bankers 
Association Convention 

Ad closing date: April 5

June 
Theme: Risk Management 
Tech Emphasis: The Online Channel
  Correspondent Services Guide

BONUS CIRCULATION: Illinois Bankers Association 
Convention; Florida Bankers Association 
Convention

Ad closing date: May 7

July 
Theme: Funds Management 
Tech Emphasis: Data Management 
BONUS CIRCULATION: Community Bankers 

Association of Kansas Convention 
Ad closing date: June 5

August 
Theme: Streamlining Operations
Tech Emphasis: Online ID Authentication
Ad closing date: July 6

September 
Theme: Building a Strategic Plan 
Tech Emphasis: Growing Customer Relationships 
  Technology Guide

BONUS CIRCULATION: Missouri Independent 
Bankers Association Convention; Iowa Bankers 
Association Convention

Ad closing date: August 6

October 
Theme: The Underbanked Market
Tech Emphasis: Opportunities in Payments 
Ad closing date: September 5

November 
Theme: The Board of Directors 
Tech Emphasis: Compliance Software 
 Innovative Solutions Awards 
Ad closing date: October 5

December 
Theme: Fee Income 
Tech Emphasis: Remote Deposit Capture 
  Buyers Guide
 Community First Awards  
Ad closing date: November 7

In Each Issue 
Perspectives  

(Editor’s Column) 
Monthly Interest 
New Solutions  

(New Products) 
Investments 
Law Office (Quarterly) 

Compliance Corner  
(Bi-monthly)

Technology Focus
Regional News 
National News 
Regulatory Forum 
Trend Lines  

(Senior Editor’s Column) 

Event Coverage   American Bankers Association National Conference for Community 
Bankers; Independent Community Bankers of America Convention & Techworld; BAI 
Retail Delivery Conference; Multiple state conventions around the country.

Four Special Guides  Coming This Year!!Education GuideCorrespondent Services GuideTechnology Guide
Buyers Guide
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  2013 Buyer’s Guide to Banking 
Products & Services
Listings of companies providing 
products and services to banks and 
credit unions, with expanded listings for 
advertisers.
Publish Date: December
Ad Closing Date: November 7

Editorial Calendar

Four Special Guides with Expanded 
Advertising Opportunities

New in 2012 are four Guides to be mailed as supplements to 
BankNews and offered as digital editions. 

  Guide to Banking Education 
and Training
Listings for banking schools and training 
programs, with expanded coverage for 
advertisers.
Publish Date: March
Ad Closing Date: Feb. 6

  Correspondent Services Guide
Listings for banks providing 
correspondent services, with expanded 
descriptions for advertisers.
Publish Date: June
Ad Closing Date: May 7

  Guide to Banking Technology
The definitive guide to new 
technology for financial institutions, 
from core processing and document 
management, to mobile banking and 
cloud computing. Special advertising 
packages.
Publish Date: September
Ad Closing Date: August 6
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 Community First Award 
The Community First Award recognizes a community 
bank or credit union that demonstrates an 
outstanding achievement in helping the community. 

The award includes activities, programs and 
projects focused on the community (or communities) 
served by the financial institution.

Industry suppliers may submit entries on behalf of 
their clients.

Featured in the December issue. 

Awards

BankNews Recognition Awards

 Innovative Solutions Awards 
The Innovative Solutions Awards recognize companies 
that have introduced or significantly enhanced 
products designed to help community banks 
become more efficient, expand their capabilities and, 
ultimately, better serve their customers. 
Awards are presented in four categories:

•	 Equipment/Hardware Solution 
•	 Consulting/Outsourcing/Training Solution 
•	 Management/Operations/Processing Solution 
•	 eBanking (Mobile/Online) Solution

Featured in the November issue. 
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Send your message under the BankNews 
e-Digest or BankNews Technology Focus 
banner to reach the 10,000 readers of these 
enewsletters. BankNews will work with you to 
create your message and graphics.

Multi-Channel Opportunities

BankNews offers a unique opportunity to 
position your company as an industry leader 
through a custom supplement mailed with the 
magazine. Highlight your history, your mission 
or your products in a special publication that 
reaches financial executives nationwide.

BankNews Mid-Week, celebrating its 75th year, 
is the premier newsletter for bank executives 
throughout the Central States. BankNews 
e-Digest, published weekly, and BankNews 
Technology Focus, a monthly enewsletter, reach 
more than 10,000 bank professionals coast-
to-coast. Advertising and sponsorships are 
available.

Sponsored 
Supplements

Newsletters/
eNewsletters

Co-Branded 
Emails
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Multi-Channel Opportunities

Website Home Page Banners Online Surveys

BankNews.com is one of the industry’s most 
visited websites, attracting more than 15,000 
visitors and 200,000 page views each month. 
Banner ads are available in all formats, with 
special positioning available (e.g., the Mobile 
Banking page). 

Looking for something unique to replace the 
traditional vertical banner or leaderboard ad? 
Rotating banners centered within the highly 
read news section of the BankNews.com home 
page are available.

How is your company or product viewed by 
the industry? Who is the key decision-maker 
for your product? How many banks plan to 
purchase your type of product in the next 
year? If you want to find out the answers to 
these and other questions, BankNews can be 
your partner in conducting proprietary online 
surveys of bank professionals.
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Multi-Channel Opportunities

Custom Emails Webinars Reprint Services

Do you have a webinar planned or a new 
product being released? Do you want to drive 
attendees to your conference exhibit? BankNews 
will customize a special email with your message 
— and deliver it to more than 10,000 banking 
professionals nationwide.

BankNews is introducing a 2012 Webinar Series 
featuring monthly programs. You will have an 
opportunity to reserve one or more webinars. 
BankNews will promote the webinars through 
its print and digital publications, as well as on 
the website and special email announcements.

BankNews offers both print and online reprints 
of articles bylined by or highlighting your 
company. Enhance your website, provide your 
sales team with effective sales materials or 
expand your handouts at the next conference.

BY ROBERT MENDEZ

A ccording to a nationally 

recognized bank consulting 

firm, within five years, 

community banks will no longer install 

servers. Instead, they will utilize cloud 

technology and virtual servers to 

reduce costs, enabling them to focus 

on the core business of banking. 

Large banks have already taken 

this approach because they know it 

reduces their per-employee IT support 

costs and enhances their capabilities.

CLOUD 
COMPUTING 

& SERVER 
VIRTUALIZATION

For many of us, “cloud computing” and “virtualization” 
are terms we hear but may not fully understand. Grasping 
the basics of cloud computing and virtualization, as well 
as what they can offer your institution, can mean the dif-
ference between business as usual and business that is 
faster and more ef cient.

What is cloud computing?
So what is cloud computing? Simply put, it is a way for busi-
nesses to use software applications without spending money 
to purchase the hardware and to manage the hardware and 
software on an ongoing basis. A third party hosts and man-
ages the resources (servers, software updates, backups, redun-
dancy, etc.), and you pay a fee for access to the cloud.

The bene ts result because the  rm providing the cloud 
service for you also provides it to many other clients. With 

economies of scale, you receive a higher level of security, 
reliability and support, and at a better price than any single 
community bank can achieve internally.

For example, some cloud-based services are staffed 
24/7, providing around-the-clock network security and 
monitoring of system availability. Others also offer 24/7 
support, which is important if you are trying to com-
plete a call report or other critical item late one evening. 
Individually, community banks cannot afford (and would 
not have) technical staff that is available 24/7/365 to 
provide network security, monitoring and support. With 
cloud computing, resources such as these — previously 
available only to the largest banks — are now available to 
community banks.

What is server virtualization?
How about server virtualization? This involves taking one 
physical server and using specialized software to make that 
one physical machine act as multiple servers. The bene t, 
once again, is a reduction in both the hardware costs and 
the management costs related to the hardware. (Most cloud 
services use virtualization technology to reduce hardware 
costs and increase ef ciency.)

Additionally, virtualization has some disaster-
recovery bene ts, in contrast to traditional backups. 
Historically, when you made a backup of a server, you 
probably used a tape, tape drive and tape drive soft-
ware. Due to storage tape limitations, as well as the 
amount of time the backup took and the cost, a tape usu-
ally backed up only the database, but not the software 
programs or the operating system on the machine. As a 
result, when you had to recover from a backup tape, the 
re-installation process could take 24-48 hours — even 
if everything went well and extra hardware was read-
ily available. With virtualization, a snapshot is made 
of each virtualized machine that includes the database, 
programs and operating system, allowing for recovery 
in minutes. And virtualization allows you additional 
recovery options. You no longer have to install a new 
server where the old one was: You can simply apply the 
snapshot to a server in a data center that can host it. If 
broadband Internet access is available, you can easily 
get access to your server, the programs and the data. 

Are cloud computing and server 
virtualization right for me?
Most community banks desire the benefits of added 

Robert Mendez is executive vice president at BankOnIT. 

A former banker with 25 years of experience, he works 

with community banks to make IT easy. 

• ABOUT THE AUTHOR • • • • • • • • • • • • • • • • • 

security, increased reliability, improved disaster recov-
ery and knowledgeable technical support. The challenge 
comes in selecting a vendor partner that can provide the 
technical solution, while also meeting requirements unique 
to the banking industry.

More cloud computing and virtualization vendors are 
appearing all the time, but few of them specialize in  nan-
cial institutions. Before choosing a cloud service or virtu-
alization vendor, check the following:

• Regulatory and Audit — Is the vendor regulated by 
banking authorities and does it have audits, such as 
SAS70 Type IIs?

• Experience — Does the vendor have experience not 
only with the technology but also with your speci c 
banking applications? Many banking applications 
require speci c knowledge to make them work cor-
rectly in virtualized environments.

• Redundancy — Does the vendor have appropri-
ate redundancy built into the systems to support the 
requirements of  nancial institutions?

• 24/7/365 — Does the vendor have around-the-clock 
support to ensure that your servers, backups, and net-
works are ready and available?

• Security — Does the vendor have appropriate safe-
guards to protect your client data, such as employee 
background checks, internal monitoring and appropri-
ate GLBA assurances?

• Financial Stability — Is the vendor  nancially stable? 
A company you entrust with hosting your bank’s data 
should have a history of pro tability, minimal debt 
and preferably no venture capital investments. 

• References — Ask for and check the vendor’s 
references.

Best of all, you don’t have to be an IT expert to 
enjoy the benefits that cloud computing and server 
virtualization can provide: You simply have to per-
form appropriate due diligence to find the best fit for 
your bank. •

•  • July 2011 • www.cbak.com •

W
hen FineMark National Bank & Trust opened in 

February of 2007, President and CEO Joe Catti 

wanted a different kind of bank. He wanted a 

bank that supports entrepreneurialism and quick decision 

making; a bank that truly focuses on client service and 

relationships; and, most importantly, however big the 

bank grew it would always act like it did in the beginning.

FineMark: 
A Different Type of Bank

Joseph Catti is a director, 
president and chief executive officer 
of FineMark Holdings, Inc., and 
FineMark National Bank & Trust. 
A Florida native and graduate of 
Florida International University, 
Catti has more than 25 years of 
banking experience in Florida. 

Since moving to Fort Myers in 
1992, Catti has been extensively 
involved in the Lee County 
community. He currently serves on 
the finance committee of the Lee 
Memorial Health System’s publicly 
elected board of directors, is an 
executive and finance committee 
member of the Lee Memorial 
Health System Foundation, and is 
a member and past chairman of 

the Florida Gulf Coast University 
Foundation. Catti is a member of 
the board of directors of numerous 
Southwest Florida institutions and 
organizations.

In 2005, Catti was named Lee 
County Philanthropist of the Year in 
the area of fundraising. He was also 
recognized with the Boy Scouts 
of America Distinguished Citizen 
of the Year award for Lee and 
Collier Counties for 2009. Catti was 
selected as one of Gulfshore Life 
Magazine’s Men & Women of the 
Year for 2010. And, in January of 
this year, he was appointed to the 
Florida Gulf Coast University Board 
of Trustees by a unanimous vote by 
its Board of Governors.

“I see one of the most difficult 
yet significant challenges of 
growth to be ensuring that 
everyone at the bank remembers 
what we did when we were 
small,” said Catti. “I always 
believed that you can be big and 
act small. That’s why I wanted to 
start the bank.”

That was four and a half years 
ago and his approach seems to 
be working. The composition of 
assets and quality of FineMark’s 
balance sheet are strong and the 
bank is growing. FineMark started 
with a dozen people and now has 
60 full time employees. It’s a $410 
million bank with more than $500 
million in assets in its Trust and 
Investment division. FineMark 
is currently raising additional 
capital to support the growth. 

In November 2006, FineMark 
raised $36 million in capital in 
around three weeks at $10 per 
share. Today, it’s being sold at 
$13 per share.

“The composition of assets and 
quality of FineMark’s balance 
sheet are great and we’re in the 
process of raising additional 
capital,” said Catti. “In November 
2006, we raised $36 million in 
capital in around three weeks 
at $10 per share. Given our 
significant growth, we’re raising 
additional capital and this time 

it’s at $13 per share. We’re proud 
we can sell our stock at a higher 
price than we did when we began 
four years ago.” 

Catti attributes the bank’s 
success to its clients, but believes 
the people who work at FineMark, 
are vital contributors. “Our focus 
is on our clients but we’re equally 
focused on those who work here 
because they are the ones who 
satisfy the clients,” said Catti. 
“Because of the team’s collective 
experience and strong bond, our 
total is greater than the sum of 
our parts. We understand that the 
better we know you, the better we 
can serve you.” 

Service to Clients and the 
Community

And there’s no question, 
FineMark is all about serving its 
clients, regardless of the request. 

“We do whatever we can. 
Sometimes it’s business related 
and sometimes it’s not,” said 
Catti who could share a variety of 
examples, from clients calling after 
hours for everything from personal 
advice to medical references. “It 
really is about the relationships.”

Whatever the case, Catti and his 
staff are honored to receive the 
calls. They want to be the ones 
clients call when they need advice, 

have an issue or need a question 
answered, whether the question 
is financial or non-financial. If 
there’s ever something they can’t 
do, they utilize their relationships 
in the community to help. 

FineMark doesn’t just focus on 
helping clients. The vision of the 
bank is “to make a positive impact 
on the individuals, families 
and the communities it serves 
while being good stewards of 
its resources.” One of the many 
ways FineMark does that is by 
helping those in need. In the 
four and a half years since the 
bank’s inception, FineMark has 
given away nearly $1 million 
in sponsorships, donations and 
support of community causes. 

“We help because it’s the right 
thing to do,” said Catti. “It’s part 
of the bank’s mission.”

In fact, when the bank gave 
away grocery carts full of food to 
needy families in Lee County over 
winter break last year, the news 
media wasn’t notified to ensure the 
families felt comfortable. And, two 
years ago, bank employees spent 
Thanksgiving feeding the homeless 
out of their Fort Myers office. 

Built for Entertaining
The FineMark building, which 

is often used for community 

Meet Joe Catti

Florida Banking www.floridabankers.com

Business 
Intelligence 
Is a Big Win for 
Kleberg Bank

By Brad Womack
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BankNews Media, publisher of BankNews, not only delivers the national 
banking market. It also delivers some of the nation’s strongest state 
markets, including California, Florida, Illinois, Kansas, Maine, Oregon 
and Texas, through the official publications of the state banking 
associations — and most are available in print and digital editions.

State-by-State Coverage

Reaching State Banking Markets . . . 
Coast to Coast
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BankNews Media offers an unprecedented opportunity to expand 
your marketing program into state bank directories — year-round 
references reaching thousands of financial institution decision-
makers. BankNews Media currently publishes directories in 18 states 
in three formats: print, online and ebook.

State-by-State Coverage

Publishing State Banking Directories . . . 
In Print, Online and eBook Formats

Years of Leadership112

ENDORSED BY

2011 Fall EDitiON

A registry of cAliforniA bAnks 
And bAnkers And A digest of 
cAliforniA bAnking informAtion

California Banking

Gold Book

Montana 
Wyoming 
Financial 
Services

Directory

2012 Edition

A Registry of Financial 
Institutions in Connecticut, 
Maine, Massachusetts,  
New Hampshire, Rhode 
Island and Vermont

WINTER 2011

New England  
Bank Directory

MBA
Massachusetts
Bankers
Association

2011 Fall Edition
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With its national and state publications, newsletters, website, 
webinars and state bank directories, BankNews Media offers the 
industry’s most flexible opportunity to create a targeted, cost-
effective marketing program — whether your goal is to span the 
nation, cover a region or focus on a specific state.

Your Sales Team

Jennifer Miller
Advertising Account Executive
jmiller@banknews.com
913-261-7055

Meghan Patke
Ad Sales Coordinator
mpatke@banknews.com
913-261-7067

Scott Englert
Director of Sales
senglert@banknews.com
913-261-7057

Meghan, Scott, Jennifer

5125 Roe Blvd., Ste. 200
Shawnee Mission, KS 66205-2391

P.O. Box 29156
Shawnee Mission, KS 66201-9156

Phone: 800-336-1120
913-261-7000

Fax: 913-261-7010

Your Connection to 
Banking Decision-Makers 

. . . Nationwide

BankNewsMediaSolut ions.com

BankNewsMediaSolutions.com

http://www.banknewsmediasolutions.com

